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Earn all six badges: vert.ms/amp-camp

()
CONTENT

[c1IAMP
N The Buyer’s Journey

Awareness g ‘

Content: Tools:
e Entertains e Paid Social Media
e Creates brand e Influencer Marketing
awareness o
e Digital PR

e [Encourages research

Consideration O
Content: Tools:

Paid Social Media
Organic Social Media
Lead Nurture
Influencer Marketing

e Answers questions
e |s educational
e Is industry specific

leads?
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Decision o

Content: Tools:

e Creates urgency e Paid Social Media

e Offers incentive e Lead Nurture

e Reassures the customer e Influencer Marketing

of your brands value

What actions would you i
like your customersto !
1
1

Content: Tools:

e Offers support e Lead Nurture
e Encourages feedback e Organic social

e Provides new product
updates
e Delivers targeted content

. . i

How are you re-engaging with your I
customers and keeping their !
interest? !
1
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Awareness @ ‘

What awareness stage content do you have on your site?

What action do you hope people take after interacting with awareness content?
Is that action happening?

Consideration O ‘

What consideration stage content do you have on your site?

What action do you hope people take after interacting with consideration
content? Is that action happening?
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Decision 9 ‘

What decision stage content do you have on your site?

What action do you hope people take after interacting with decision stage
content? Is that action happening?

What advocacy stage content do you have on your site?

What action do you hope people take after interacting with advocacy content?
Is that action happening?
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